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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 49.7 years
old (2.% older than average) and have a $134,302 (40.8% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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\ \ijvrﬁgtr?m 2.5% or 98,276 of MSP DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 52.1 years
old (6.6% older than average) and have a $157,512 (42.8% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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4.% or 99,563 of STL DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 49.5 years
old (.2% older than average) and have a $139,816 (39.2% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 48.5 years

\ b’\le_stem cl N 3.1% or 59,804 of CIN DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
old (.3% younger than average) and have a $138,515 (38.% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ \ijvrﬁgtﬁm ] 4.6% or 88,649 of WPB DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 58.5 years
old (10.3% older than average) and have a $155,186 (52.5% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 52.5% more

likely to be a college graduate, 12.6% more likely to work full-time, 19.2% more likely to be married,

11.5% more likely to be a parent of 1 or more children un
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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2.5% or 98,276 of MSP DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mog,
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 69.3% more
likely to be a college graduate, 6.8% less likely to work full-time, 28.% more likely to be married, 8.6%

less likely to be a parent of 1 or more children under
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



4.% or 99,563 of STL DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 61.5% more
likely to be a college graduate, 24.4% more likely to work full-time, 21.3% more likely to be married,

49.3% more likely to be a parent of 1 or more children un
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



3.1% or 59,804 of CIN DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos,
Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 38.% more

likely to be a college graduate, 11.5% less likely to work full-time, 57.5% more likely to be married,

13.2% less likely to be a parent of 1 or more children und
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32.2% more likely to be a parent of 1 or more children unde

|

9.
()O Marital Status: Adults 18 or older
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.14t 8| Stage in Life: Adults 18 or older
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. ‘0
T%
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Parent of 1 or more Children Age 6- 11 — 89'959;’

» 3,
Parent of 1 or more Children Age 2-5 -

Parent of 1 or more Children Age 12 - 17 . 1 89/18.2%
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Parent of 1 or more Children in College -2'75%4%

33.1%

randparent of 1 Child der 18
andparent of 1 or more Children under I 5.0

who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos uWPB

Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western 4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Unln Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 5.4% more likely

to own their home, 62.5% more likely to own a higher valued home, 3.5% less likely to have a single-
family home, 4.2% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

60.4%

Single Family House (unattached) m 37.4%
Own a Dog
- 10.2% 35.9%
Townhouse or attached Home  guun’

. 9.1%

68.5%

| 64% 17.7%
23.9% Condominium I e OwnacCat g .
’ 25.7%
7.1% 17.5% 7.7% X 18.4%
partment —
i C,
8,217,495 R ST | 846,460 ‘ 2,861,190 PIPLLFELY) 16.9% 6.7%
Own Other Own SecTnd Home | Mobile Home or Manufactured | 2.4% Own other type of Pet -
or Real Estate 6.7%
Home A%
Property I 3.7%
who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos. BUSA who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA

P24 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

v g Home Loans: Adults 18 or older

who Used a WIRE TRANSFER SERVICE 1+ Times in the...

usA $440,692

19.7%

14.6%

4.5%
<$150K $150K-$200K S$200K-$250K $250K-$300K S$300K-$350K $350K-$500K $500K-$750K  $750K-S1M S1VH Home Refinanced Home Equity Own

Mortgage Home Loan/Home Home/Property
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA Mortgage Improvement Outright (NO
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 1,256 . Loan Mortgages)
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



qutern 2.5% or 98,276 of MSP DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 3.1% more likely

to own their home, 40.% more likely to own a higher valued home, 3.7% more likely to have a single-
family home, 30.3% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older

Single Family House (unattached) Ik 45.6%

Own a Dog
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Other Own SecondHome | obile Home or Manufactured ~ 0.0% Own other type of Pet E
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



4.% or 99,563 of STL DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 19.% more likely
to own their home, 28.4% more likely to own a higher valued home, 24.6% more likely to have a single-

family home, 34.8% more likely to have a dog.
mﬁm Type of Home:Adults 18 or older 4 ¢ Pets in Home:Adults 18 or older

W sen™
e > ST

59.6%

m Own/Rent/Other: Adults 18 or olden
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SV 1,729 616 IR TE SR 560,353 JESEYLEN 211435 SR E BN 159,255 4.5%
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H H
Property ome . 6.1%
who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = STL who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos. mSTL who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mSTL
v, g Home Loans: Adults 18 or older

Value of Owned Home: Adults 18 or older
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Bl 000 330133 |
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western 3.1% or 59,804 of CIN DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Union . Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 7.2% more likely

to own their home, 39.4% more likely to own a higher valued home, 6.4% more likely to have a single-
family home, 22.3% less likely to have a dog.

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older
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—
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western 4.6% or 88,649 of WPB DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mlas.
Union 3 Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 13.8% more

likely to own their home, 63.1% more likely to own a higher valued home, 20.3% more likely to have a

single-family home, 1.4% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older mgm Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
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-~
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western
Union

¥t

| I

4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 1.6% less likely to
look up D-I-Y advice online, 4.4% more likely to always vote in local elections, 60.6% more likely to belong
to a gym, 28.1% more likely to fly domesti

hTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

g toVote / Lean / Lean / None
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e ——. Local Elections: Sometimes
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




\ Western 2.5% or 98,276 of MSP DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 6.4% more likely

belong to a gym, 42.8% more likely to fly domest

to look up D-I-Y advice online, 3.4% less likely to always vote in local elections, 106.4% more likely to

yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

57.0%) |
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FaceTime, Application, etc) - 53.1%
Local Elctions: Sometimes
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western 4.% or 99,563 of STL DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 12.7% less likely
to look up D-I-Y advice online, 10.8% less likely to always vote in local elections, 94.1% more likely to
belong to a gym, 63.1% more likely to fly domes

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

e Political Activity: Adults 18 or older

. h R
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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\

3.1% or 59,804 of CIN DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 5.8% less likely to
look up D-I-Y advice online, 9.6% more likely to always vote in local elections, 42.8% more likely to belong

to a gym, 64.8% more likely to fly domesti

MTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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Past 12-months Domestic Airline Trips: Adults 18 or older

11.3%
17.1%

10 8%

12.3%

_ 22.2%
122,880
_ 18.8%

g 49.5%
2.8% Avg. # Domestic Fhﬂhts _E-
4.4% g.0%
L Fe s

= Ao D -

Football  camegiwerof Followa  Competitive  Softball- Soccer Munting  Organized Tennis  Snow Sking -

Aging Parent  Weight Loss Video Gaming  Baseball Road Face Snowboarding
orRelative  Progem (s,

Marathan,

etc)

Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western

Union

4.6% or 88,649 of WPB DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 8.2% more likely
to look up D-I-Y advice online, 20.1% more likely to always vote in local elections, 32.% more likely to

belong to a gym, 30.5% more likely to fly domesti

yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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| | '

Political Activity: Adults 18 or older
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sugesions  Reviews (skype,  information schools, child's) shuttarly, Local Elections: Always 20.2%
FaceTime, Application, etc) - 337
Local Elctions: Sometimes
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Gilling-  Gamening lawnCare Swimming  Sicyding Fishing volunteer  Belongto Boating logging-  GmupFitness  Bowling Sewing. Basketbal Hiking - Yoga-Pilates  Followa aduk Camping  Camgiverof  Football Tennis Soccer  Competitive  Organized Hunting Softball - Smow Skiing -
Outdoar  [Flowersor Wark  Mealth Chub or Running tass Cafts Backpacking Weight Loss  Contimuing Aging Parent Video Gaming  Road Race Baseball Snowboarding
Cooking  Vegembles) cym progem  Education or Relative 5%,
Marathon,
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos uWPB ]
DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 149
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% Past 12-months Domestic Airline Trips: Adults 18 or older

hﬂ—*ﬂhﬂd_ﬂ“ M " e

; - 15.5%
R 67,178 14.0%
) : 10.8%
2tips  FETREY) 13.8%
i B 7.3%
3rips Lt
4 trips
5-9 trips
i Flé : D 59.8%
A0 trips Avg. # Domestic Flights:

Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western
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%
2 times

3 times
4 times

5 times

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

6-9times

10times or more

Total Monthly QSR Users:
88.7%

usa

Avg. Monthly QSR Meals:

past yr.,, 14.3% less likely to smoke cigarett

4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 6.4% more likely to
use QSRs past mo., 13.9% more likely to use Sit-Down Restaurants past mo., .6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ o7

1time

2 times

3 times

4 times

5 times

6 -9times

10times or more

—
e e
—
ey
ey
e
e —

# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Total Monthly Sit-Down Restaurant Users:  Avg.
81.9% 72.0%

- i i

mUSA
Meals:

ly Sit-Down

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

][

mexican  Chinese akie, Wagif Bl Sushesie Viught Nem]
eurgers /  Donut /
frri Sports Bar  Bakery. cth
asian
 who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used a WIRE TRANSFER SERVICE 1+ Times in the... 30.5%

use [ 10.5%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

UsA USA Projection Scarborough R2 2025: Sep24-Aug25

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. Alf rights reserved.

Stage Show / Concert
- v Sports Betting i
| spa 223;%
Other Gambling mz 2% Casinos visited past 12 hs: Yes Marij
mUSA ® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos HUSA
Qual Intab 1,256
USA Projection Searborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Vape

Professional services used by HHLD past 12 months (HHLD): Wire transfer

[ Cannabis

Cigarettes

w who Used 3 WIRE TRANSFER SERVICE 1+ Times in the past 12 mos WUSA



Western
Union

A)

Past 30-days QSR Users: Adults 18 or older

1time
%
2 times 14.8%
4times F

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Monthly QSR Meals:

mMSP

Total Monthly QSR Users:
92.6%

86.2%

s .

2.5% or 98,276 of MSP DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 7.4% more likely to
use QSRs past mo., 18.7% more likely to use Sit-Down Restaurants past mo., 7.4% less likely to use Casinos

past yr., 21.1% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times 1.’_6%

3 times
4 times 8.4%
5 times

6-9times

10times or more

2.4%
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos u MSP
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R int Meals:

o o - n

Drank Past 30-da

Any Type of Beer

ys: Adults 18 or older

43.9%

1,707;212
Liquor 43.5%

Domestic Light Beer

Domestic Regular Beer

P o
2

s

R

Wine
Imported Beer - v
Microbrew / Craft Beer i
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos uMsp

DMA Scarborough R2 2025: Aug24-jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

BibhkbeaLe

Coffes  wings/ Bag/  nafan Steskhouse Upscale indian/
Wouse/ Bumgers/ Dosut/ hai
Coffes tar Sports Bar  Bakery Other

Asian

pia  chinese  Mexican

 who Uscd 2 WIRE TRANSFER SERVICE 1+ Times in the past 12 mos amsp

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used @ WIRE TRANSFER SERVICE 1+ Times in the... 20.7%

msp ERTEVII 12.5%

: Past 12 months Casino

Slot Machines

|
Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)

1, 826
53,5,
Stage Show / Concert gy

a 11.5% |

385,274 9.9%

320,886 8.3%

201,099

Bar / Nightclub
Upscale Restaurant
Sports Betting

Other Gambling

Spa (Casinos visited past 12

Used Past 30-days: Adults 18 or older

604 88

i /[ Cannabis

Vape

[FTE 2.4%

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos uMSP

69
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

Cigarettes

®who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos - MSP



Western
Union

Past 30- days QSR Users: Adults 18 or older

2 times

Is%
3 times %
4times pCA4%
5 times &
10times or more F
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Total Monthly QSR Users:
88.5%

5.8%
L

mSTL

Avg. Monthly QSR Meals:

4.% or 99,563 of STL DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 3.1% more likely to
use QSRs past mo., 20.2% more likely to use Sit-Down Restaurants past mo., 4.6% less likely to use Casinos

past yr., 15.7% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

16.9%

7
e — 70
T
—
E—7
F
F

2 times

3 times 10.9%

4 times 7.4%

5 times

8.0%

6-9times

10times or more
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
hly Sit-Down R

mSTL
nt Meals:

Total Monthly Sit-Down Restaurant Users:  Avg. M
71.2%

85.7%

Drank Past 30-days. Adults 18 or older

Liquor

1,043,903 41.6%

Any Type of Beer g 033,05

41.2%
Domestic Light Beer

Domestic Regular Beer

737,630 29.4%
Wine 658,897 26.2%
Imported Beer »uusis 1% - v
Microbrew / Craft Beer 8.6% * i

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mSTL

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ii.ﬁiklknu

Chinase  mesican gl cou Sisdines Bkl lpalt swtend
Burgers/  How
‘sports Bar (:ﬂnfn: w

piza maian

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mSTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who Used @ WIRE TRANSFER SERVICE 1+ Times in the... 36.9%

B 451,148 18.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

178736 7, 1%
4
148,283

Sports Betting

Stage Show / Concert

Spa
5 2.0% 287 605

hs: Yes

Used Past 30-days: Adults 18 or older

Cigarettes

/[ Cannabis

1.8%
Other Gambling H 1.7% Casinos visited past 12

w who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mSTL

85

STL
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

Vape

#who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos msTL



Western
Union

Past 30-days QSR Users: Adults 18 or older

1time

e Binn
simes T

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Total Ag:r;g]zly QSR Users: Avg. Monthly QSR Meals:

6.9%
e IR e “

4 times

5 times

6-9times

10times or more

mCIN

‘ 3.1% or 59,804 of CIN DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 9.1% more likely to
use QSRs past mo., 18.4% more likely to use Sit-Down Restaurants past mo., 20.8% less likely to use Casinos

past yr., 83.6% less likely to smoke cigare

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
Total Monthly Sit-Down Restaurant Users:  Avg. M

90.4%

o
o0
£

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[

14.1%

9.8%

mCIN
t Meals:

s

hly Sit-Down R

76.4%

Drank Past 30-days. Adults 18 or older
Any Type of Beer
- Vv

Mﬁ- ’ ¥

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Liquor

Domestic Light Beer
Wine

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

= CIN

DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

55

Past 12 months Casmo Activities: Adults 18 or older

29.2%

Slot Machines
Bar / Nightclub
Table Games (Craps, Poker, etc.)

Upscale Restaurant
Sports Betting |

Stage Show / Concert
Other Gambling

Spa

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

CIN
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
upscale

mmn i

v medcn che Cofle Sektone wes/
eurgers
sports Bar

nakan
by
Bakery

(n'lze nr mh-r

Asian

s who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos =N

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used a WIRE TRANSFER SERVICE 1 Times in the.. (SIS RN 13.7%

[l 366,382 18.9%

742,752

Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

%

-

i /[ Cannabis

mCiN

Professional services used by HHLD past 12 months (HHLD): Wire transfer

Cigarettes Vape

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos =N



Past 30-days QSR Users: Adults 18 or older

e

2 times

3 times

4 times

10times o mre

5 times

6-9times

uWPB

past yr., 33.9% less likely to smoke cigarett

4.6% or 88,649 of WPB DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are .3% more likely to
use QSRs past mo., 17.% more likely to use Sit-Down Restaurants past mo., 15.2% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

i ikiss o wiore F

6-9times

# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos =WPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re nt Meals:
76.2% 75.9% 85.4% 73.0%
Drank Past 30-days: Adults 18 or older < Past 12 months Casino Activities: Adults 18 or older

Liquor

463,295 24.2%

24.1%

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer Ty

Domestic Light Beer :u;,n's 22.6% - '
Microbrew / Craft Beer mnéu's% i
wwho Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos WP

DMA Scarborough R2 2025: Aug24-lun25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Riﬂnts Used Past 30-days)

Chinese  makan

piza

Mexican Steakhouse Wings/  Coffes
Burgers(  House/

upscale  Seafood  indian /

haif

sports Bar Coffee 8ar Other
Asan
 who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos swes

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used a WIRE TRANSFER SERVICE 1+ Times in m:.._ 19.7%

wes 16.8%

321,590

Slot Machines

Table Games (Craps, Poker, etc.)

144,245 7.5%
4.3%
3%

1.9%
2.2%

Upscale Restaurant
Stage Show / Concert

Bar / Nightclub

26.8%

Sports Betting

Spa

Other Gambling $

511035
hs: Yes

2%

(Casinos visited past 12

Used Past 30-days: Adults 18 or older

i /[ Cannabis

Cigarettes Vape

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

uWPB
149

WPB
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos =-WPE



4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 30.% more likely to
have a 401K, 15.8% more likely to have an Auto Loan, 207.5% more likely to Invest/Trade Stocks Online, 1.6%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

K
08,

IRA (Individual Retirement Account)

Stocks or Stock Options éa.,sw,;'n B
Mutual Funds 345%
Money Market Funds W 31.6%
Bonds W 25.3%
Other (Crypto / NFTs / Metals, etc.) Bo%
529 Plan / College Savings Plan m 16.0%
Second Home or Real Estate Property M 23.9%

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA

Financial Services Has and/or Uses: Adults 18 or older

67.29%)
X 11.4%
20.0%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos W USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service 50,366,257 197%

Financial Planner 45,826,883  17.5%

Online Investing / Stock Tradi L 2.6%
e/ e 36,280,4513.8%

32,249 23.6%
Accountant F
countant PYSTYTH 0.2%
Insurance Agent at a Local Office (not online) W 17.5% .

fpyPast 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent s T 17.6% 10.4% 10.6% N
10.3% Ty ’ 3.2% 4.0%
Estate Planning ! 2.9% - i . N - .. - oo OO, e T o
B ; 3.5% (*Past 12 Months) VIsA PayPal Debit Card Zelle venmo MasterCard ~ Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

Divorce / Family Attorney 1.0% Express card Messenger

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA = who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA
usa USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 1,256
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western 2.5% or 98,276 of MSP DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 30.1% more likely to

ﬁ Investments Owned: Adults 18 or older
b 0 | . —

401K Plan 2,082.277 =

IRA (Individual Retirement Account) 70:3 50 A3.8%

o
o
5 B

Stocks or Stock Options 955,0;1 A

Mutual Funds 38.1%
Money Market Funds — 37.3%
Bonds w 25.7%
Other (Crypto / NFTs / Metals, etc.) w 23.0%
529 Plan / College Savings Plan M 19.5%
Second Home or Real Estate Property W 20.1%

W who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mMSsP

Checking  Debit or ATM

have a 401K, 61.5% more likely to have an Auto Loan, 228.1% more likely to Invest/Trade Stocks Online, 7.3%
more likely to pay with their Debit Card.

." Financial Services Has and/or Uses: Adults 18 or older

14.5% 12.0% 14.8%
h . 6.9% .6.1’6 . 6.5%

Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = MSP

Professional Services Used*: Adults 18 or older

Financial Planner

988,595 25.4%

Tax Preparation Service tnfer
966,438 24.8%

Online Investing / Stock Trading

L

489, 184 6%

Insurance Agent at a Local Office (not online)

446,950 11.5%
Accountant
m 9.2%

Real Estate Agent

13%
10.1%
p
Estate Planning 2.8%
*Past 12 Months,
Divorce / Family Attorney "'0161’; ( d

# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = MsP

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 69
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Past 3-Months Payment Methods Used: Adults 18 or older

16.2%

: 12.3%
" 19.7%) 5 9.2% 7.7%  6.8%
3.0%
DebitCard MasterCard  Apple Pay Zelle CashApp  Discover  American Store Credit GooglePay SquareCash Facebook —Samsung Pay
Express card Messenger

m who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos u MSP

Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western
Unlon =

4.% or 99,563 of STL DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 53.6% more likely to

have a 401K, 10.9% less likely to have an Auto Loan, 197.4% more likely to Invest/Trade Stocks Online, 1.8%
less likely to pay with their Debit Card.

Investments Owned Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

1, 112 577

866,777

662, 2)3

26.4%

Financial Services Has and/or Uses: Adults 18 or older

401,697 16.0%
26.9%
Money Market Funds ST 12.7% .
27.8% 36.
Bonds 119 EE 11.2%
25.2% 11.8% 11.3%
Other (Crypto / NFTs / Metals, etc.) i z0 - - N 5% 81% h -
. 16.8% 2231 f Lvon LEs vz Laai57c I 1o% 2z 21003 . Darn ‘
529 Plan / College Savings Plan M Checking Debitor ATM  Savings  CreditCard  Online  Online Bill Mobile Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement

Second Home or Real Estate Property W 5h Accoi Mortgage "';::“;‘\” ':D“;"e

% who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mSTL ® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos W STL
Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Financial Planner 26,6 - DB
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) 11.0%
Accountant - e 7%
Real Estate Agent. w 13.5% 11.8%
5 9%
Estate Planning 3.1% 15.5% el o N -_— 9025 s h
N ; 0 1.3% (*Past 12 Menths) VisA PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp GooglePay  Discover  StoreCredit  American Facebook  Square Cash Samsurs Pay
Divorce / Family Attorney L% Card Express  Messenger
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mSTL ¥ who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos WSTL
DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 85
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western 3.1% or 59,804 of CIN DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Unl _ . Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 46.4% more likely to

have a 401K, 33.7% more likely to have an Auto Loan, 373.9% more likely to Invest/Trade Stocks Online,
19.1% less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

Investments Owned: Adults 18 or older
401K Plan

871,414 45.1%

IRA (Individual Retirement Account) =y nz 33.0%

Stocks or Stock Options 0081 244%

36.5%
Mt Funds R —

Money Market Funds 2% 3508
529 Plan / College Savings Plan W .
. Y
5 6.9% -
o B " h B
Other (Crypto / NFTs / Metals, et Ie1% s i i s
er (Crypto / NFTs / als, etc.) 2% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
27.0% Account Mortgage Loan or Home
Second Home or Real Estate Property W Equity Loan
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mCIN ¥ who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos ECIN

Professional Services Used*: Adults 18 or older | gry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
3.3% 8% 8.4%

DebitCard MasterCard Zelle CashApp  ApplePay Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Card Express Messenger

361,788 18.7%

Financial Planner
315,819 16.3%

Online Investing / Stock Trading

|

Insurance Agent at a Local Office (not onfine) 162,068 Y] L%

Accountant

-
#

H

Estate Planning

Tk
#
;

Real Estate Agent

*Past 12 Months, Venmo
Divorce / Family Attorney 22.1% { )

1

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = CIN ¥ who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mCIN

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 55
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western

4.6% or 88,649 of WPB DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

UnlOn = ‘ Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 25.5% more likely to

have a 401K, 56.3% more likely to have an Auto Loan, 203.% more likely to Invest/Trade Stocks Online, 6.4%
more likely to pay with their Debit Card.

401K Plan

701,690

IRA (Individual Retirement Account)

608,407 31.8%
Stocks orstock Optins
Mutual Funds 10.8% 1%
Money Market Funds Hh Tl 12.3% ]
Bonds BT 2.6%
27.5%

Other (Crypto / NFTs / Metals, etc.) W

25.5%

Second Home or Real Estate Property 3.1%
529 Plan / College Savings Plan m gk
W who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mWPB

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auta Loan

Financial Services Has and/or Uses: Adults 18 or older

hhhhhhhu D e

Money  Certificates of Personal Loan ~ Home Studentloan Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
Account Loan or Home Mortgage
Equity Loan

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos H WPB

Professional Services Used*' Adults 18 or older

Tax Preparation Service

305 931 16.2%

1

Financial Planner e
273,526 14.3%

Online Investing / Stock Trading

1

246,407 12.9%

28.0%
t
Accountan 8%

i

Insurance Agent at a Local Office (not online) W 19.1%
20.5
Real Estate Agent 1.5%
. 13.8%
e i [—
2.7% (*Past 12 Months)

Divorce / Family Attorney 1.9%
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Past 3-Months Payment Methods Used: Adults 18 or older

13.956m %
i} 18.3% 16.8%) T 3y 6.4%
T
MasterCard  Debit Card Venmo Apple Pay  Cash App American  Store Credit GooglePay  Discover  Square Cash Facebook Samsung Pay
Express Card Messenger

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos EWPB

PayPal Zelle

Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 5

Union hours, 34 minutes and 36 seconds each week with All Forms of Media.

81.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 37 minutes
each week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

. 7.1%

Avg. H:M:S/week with All Forms of
88.4% Media: Adults 18 or older

Concurrs
usage 56.7%
who Used a WIRE UsA
% of Total TRANSFER SERVICE 1+

Times in the past 12 mos

‘sy
N
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 12
Union hours, 12 minutes and 34 seconds each week with All Forms of Media.

79.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 8 hours and 59 minutes

each week listening to All Local AM/FM Radio, representing 8.5% of totaltime spent with all forms of Media.

98.0%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

concurrent 0
vsoge % ho used LB TRANSFER
SERVICE 1+ Times in the past

12 mos

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
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BROADCASTING

Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western

0 Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 20
nion

hours, 12 minutes and 2 seconds each week with All Forms of Media.
80.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 9 hours and 34 minutes
each week listening to All Local AM/FM Radio, representing 8.4% of totaltime spent with all forms of Media.

..

.6 Avg. H:M:S/weekwith All Forms of Media:
— Adults 18 or older

% of Total
Weekly H:M:

SERVICE 1+ Times in the pd
12 mos

A
s
&
+°«
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BROADCASTING
Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western
Union

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 2
hours, 37 minutes and 21 seconds each week with All Forms of Media.

92.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 8 hours and 34 minutes
each week listening to All Local AM/FM Radio, representing 10.7% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

75

76.5% Concurrent

Usoge %:

% of Total
Weekly H:M:

who Used a WIRE TRANSFER
SERVICE 1+ Times in the past
12 mos
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 22
hours, 37 minutes and 29 seconds each week with All Forms of Media.

80.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 59 minutes
each week listening to All Local AM/FM Radio, representing 6.8% of totaltime spent with all forms of Media.

- 208

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

76

Concurrent
U %o sed SVRAE TRANSFER

SERVICE 1+ Times in the past
12 mos

HWPB
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




\ Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 9
Um . hours, 31 minutes and 16 seconds each week with All Forms of Ad-Supported Media.
: 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 6 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Me

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:32:56
Concurr
usage 59.0%
UsA

who Used a WIRE

Weekly
Reach %:
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% of Total Times in the past 12 mos
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western
Union

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 16
hours, 47 minutes and 37 seconds each week with All Forms of Ad-Supported Media.

72.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 46 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Me

98.0%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:38:13
Concur:
usege 57.1%

20.2% who Used a WIRE MsP
et TRANSFER SERVICE 1+
Times in the past 12 mos
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Weekly H:M:
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 18
Union hours, 9 minutes and 29 seconds each week with All Forms of Ad-Supported Media.

73.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 8 hours and 18 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Med

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

- oo

concurre

usage 51.0%
STL

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days,
hours, 28 minutes and 57 seconds each week with All Forms of Ad-Supported Media.
89.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 56 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported M

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

58:16:22
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



| Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 0
hours, 34 minutes and 36 seconds each week with All Forms of Ad-Supported Media.
76.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 47 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported Me

-

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

58:52:55
Concurre
usoge 53.8%

who Used a WIRE WPB
TRANSFER SERVICE 1+
% of Total Times in the past 12 mos
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Western
Union

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 8 hours and 13 minutes each day with All Forms of Ad-Supported Media. 75.8% listen to

Local AM/FM Radio for an avg. of 56.2 minutes/day. (Local Radio delivers 8.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Avernge Week)

Grocery Stores.
search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

News/Weather/Sports (Websites/Apps)

ing/Financial fReal (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites
Local TV Stations
Non-Premium Cable TV Networks
Instagram

Netflix

Total Persons:

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

PR P —

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older
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Search
(Google,
Bing, etc.)
234

Netflix
27.9
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/Betti... the...
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am

27.4 Groce...

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12mos

mUSA

(average week)
Grocery Stores

Top-13 All Forms of Ad Suggorted Media (Persons & % Reach) Adults 18 or older

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)
News/Weather/Sports (Websites/Apps)
Local AM/FM Radio

Facebook

Email/TextiM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

Gas Stations/Convenience Stores

Amazon Prime/IMDb/FireTV

USA

USA Projection
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\ &Vﬁgtﬁrn . Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an

average of 9 hours and 15 minutes each day with All Forms of Ad-Supported Media. 72.1% listen to
Local AM/FM Radio for an avg. of 66.6 minutes/day. (Local Radio delivers 8.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

faverage week) Toual persans % Time Spent: (avercge Dy}
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News/Weather /Sports (Websites/Apps) Billboards &
0 5 Signs (Weekly
Local AM/FM Radio Billboards & Signs i 1
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg.

{averoge week)

% Time Spent: [Aver:
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who Used a WIRE
TRANSFER SERVICE 1+
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mSTL

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 9 hours and 27 minutes each day with All Forms of Ad-Supported Media. 73.% listen to
Local AM/FM Radio for an avg. of 71.2 minutes/day.(Local Radio delivers 9.2% of Time with Ad- Supporteb' Media.)
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Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 8 hours and 12 minutes each day with All Forms of Ad-Supported Media. 89.8% listen to
Local AM/FM Radio for an avg. of 68.1 minutes/day. (Local Radio delivers 12.4% of Time with Ad- Supportea’ Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 10 hours and 22 minutes each day with All Forms of Ad-Supported Media. 76.1% listen to
Local AM/FM Radio for an avg. of 66.8 minutes/day. (Local Radio delivers 8.2% of Time with Ad-Supported Media.)
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9,086,394 or 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 37.4% of all time spent daily with Ad-Supported Audio.
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70,847 or 72.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Audio.
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\ Western 72,715 or 73.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

LaEn );x STl mos listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 38.7% of all time spent daily with Ad-Supported Audio.
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\ tfj\lestern ' 53,713 or 89.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
nion

mos listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day
representing 54.2% of all time spent daily with Ad-Supported Audio.
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67,424 or 76.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 39.4% of all time spent daily with Ad-Supported Audio.
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\Gﬁgtﬁm 9,086,394 or 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

12 mos listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 37.4% of all time spent daily with Ad-Supported Audio.
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mos listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Audio.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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72,715 or 73.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 71.2 minutes every day
representing 38.7% of all time spent daily with Ad-Supported Audio.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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53,713 or 89.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day
representing 54.2% of all time spent daily with Ad-Supported Audio

Weekly 89.8%
Reach %

Avg. Hours+Minutes/day with Ad-Supported
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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- 67,424 or 76.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 66.8 minutes every day
representing 39.4% of all time spent daily with Ad-Supported Audio.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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9,086,394 or 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary,
Pop Contemporary Hit Radio, Country, and Classic Hits.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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70,847 or 72.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Country, Pop
Contemporary Hit Radio, and News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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72,715 or 73.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Rock, Classic Hits,

All Sports, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radla Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week]
Country

Classic Hits

Adult Contemporary
News/Talk/Information
Adult Hits

Album Oriented Rock
Hot AC

Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Contemporary Christian

Western
Union

53,713 or 89.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Hot AC, Adult Hits,
News/Talk/Information, and Classic Hits.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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. 67,424 or 76.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
Urban AC, News/Talk/Information, and Classic Hits.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 7,425,052 or 61.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos watch Ad-Supported Local TV Stations for an average of 91.6 minutes every day
representing 30.5% of all time spent daily with Ad-Supported Video.

48.9%

A — N
A e . = il
L — -
P i Y

2.4% mIFFH SERVICE 1+
P —T i e

W USA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o o - e e =a hor

s
ha!
R

Local TV Stations
99.3

Non-Premium Cable TV
Networks
79.9

YouTube
Video
31.0

Amazo Premium
n Cable TV

Prime/l | Networ.

MDb/Fi |

T Disne...

14.4

Hulu/H

,Pluto... ulu +...

YouTube
Video
239

Local TV Stations
104.4

AppleTV+,
fubo,Plu...
Non-Premium Cable TV

Networks
89.1

Premium
Cable...

Amazon
Prime/IMDb
[FireTV...

Roku +
The Hulu
Roku + Live

Chan... VL.

Hulu/

TikTok | Disn
13.2 ey-..

Pea... Par...

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

B USA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, ete.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

USA USA Projection
All Graphs and scefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tota! Persons:

1 9

T _
T ———

_mr-

58.4% J§

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

e

who Used a WIRE usa
TRANSFER SERVICE 1+
Times in the past 12 mos

-rm'
PP
PERENE — 7%

0.0%
0.0%

mUSA

Scarborough R2 2025: Sep24-Aug25 Qual Intab 1,256

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

éﬁ.g

R

94

= ; 5 SE W
=) c o 3 o
b b b = bR~ R R R o

Non-Premium Cable TV
Networks
73.7

YouTube
Video
31.0

Local TV Stations
91.6

Amazon

[FireTV
41.2

TikTok
14.4

Netfl
ix
12.0
AppleTV+f
ubo,Plut...

Prime/IMDb

H
ul
u/

H...

R...

Non-Premium Cable TV
Networks
85.0

TikTok
13.2
YouTube
Video
239

Local TV Stations
99.7

Hulu/Hulu
+ Live...

Amazon
Prime/IMD
b/FireTV
40.6

Netfli = Appl
X eTV+
11.7 fu...

Pe... Ro...

USA Projection

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Scarborough R2 2025: Sep24-Aug25

Qudl intab

Professional services used by HHLD past 12 months (HHLD): Wire transfer

mUSA

soefa.ai

* Share of Ever'ythlng

for Anything .



\

Local TV Stations

Non-Premium Cable TV... m

Netflix
YouTube Video
Amazon Prime/IMDb/FireTV

S =MSP

Avg. Week All Video (Persons & % Reach): Adults 18 or oIder

Weslern

# Time sperc

Avg Day All Video {% Time Spent & Avg Minutes/day Spent): Adults 18 or older

46,887 or 47.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations for an average of 133.7 minutes every day representing
31.5% of all time spent daily with Ad-Supported Video.
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78,472 or 78.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations for an average of 126.5 minutes every day representing
33.6% of all time spent daily with Ad-Supported Video.
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51,669 or 86.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations for an average of 105.9 minutes every day representing
29.8% of all time spent daily with Ad-Supported Video.
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62,504 or 70.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations for an average of 116.7 minutes every day representing
28.4% of all time spent daily with Ad-Supported Video.
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&Vrﬁg‘r?m — “sn 7,425,052 or 61.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

12 mos watch Ad-Supported Local TV Stations for an average of 91.6 minutes every day representing
30.5% of all time spent daily with Ad-Supported Video.
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' 46,887 or 47.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
National/Network News, Local News - Morning, Late Night Talk, and
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\ YJVrﬁcs)tr?m 78,472 or 78.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows,

Food/Cooking Shows, Comedies, Local News - Morning, and Dramas.
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' 51,669 or 86.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, National/Network News, Movies, and Local News - Morning
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' 62,504 or 70.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, National/Network News, and Movies
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9,317,598 or 77.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos use Ad-Supported Social Media for an average of 154.2 minutes every day representing
26.2% of all time spent daily with Ad-Supported Digital Media.
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82,410 or 83.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 129.6 minutes every day representing 18.3%
of all time spent daily with Ad-Supported Digital Media.

Avg. Week All mEigital (Persons & % Reach): Adults 18 or older

Social Media
1415

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

2101

YouTube/Tik

Premium+Pr
emium Cable

OTT TV Streaming Services
Streaming...

175.5

Local TV
Streaming

Online
Classes,
Schools,
Colleges,...

Email/Text

Search | Sho
(Googl

ppin
€ 8
Bing, | (incl

etc.)...

/IM/Zoom,

Social Media

. S 5 137.1
OTT TV Streaming Services

148.8 e

Premium+Pr
emium Cable
Streaming...

Search
(Googl
Local TV €
Streaming B
428

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

140.7

Shop

Online
Classes,
Schools,
Colleges,
Universiti

Games/Fa
ntasy/Be...

News/ B
Wea... (@

® who Used a WIRE TRANSFER SERVICE 1+ Times in th

e past 12 mos m MSP

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

News/Weather /Sports (Websites/Apps)

Search (Google, Bing, etc.)

Social Media

Ermail/Text /IM/Zoom,ete. (Personal & Work)

OTT TV Streaming Services

‘Shopping (indl. Food/Auctions/Travd, etc.}

YouTube/TikTok, etc.

Streaming Audio [Local Radio/ Podcasts/Streaming
services)

Local TV Streaming

Non-Premium+Premium Cable Streaming

ing/Firancial fReal & ites/)

Totol Persons.

-m-
PR —

Concurrent
sage S

F:8
[ ]
PERTS

Avg. Hours+Minutes/day with Ad-
I: Adults 18 or older

4:48

8 =
P b
ER SR MR X

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Social Media

OTT TV Streaming Services 129.6

139.7

YouTub

e
5

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

1321

Non-
Premium+Premiu
m Cable...

Local TV
Streaming
59.8

Email/Text/l| Se
M/Zoom,et 'hongle,
c. (Personal

& Work)

447

Shopping
(incl.
Food/Au...

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

9.7

Social Media
122.4
Local TV
Streaming
40.6

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Shopping
(incl.

OTT TV Streaming Services
Food/A..

96.5

Non-
Premium+Pr
emium
Cable
Streaming
413

Banking/..

camespanan e s SN T 370 e
Online Classes, schaols, Colleges, universities [y 8-0% m“?;;”;:;w;i, e
Times in the past 12 mos
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = MSP

MmsP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 69
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Wire transfer

m MSP

soefa.ai

* Share of Everything

for Anything _



\

Avg. Week All mEigital (Persons & % Reach): Adults 18 or older

OTT TV Streaming Services

Social Media

Search (Google, Bing, etc)

Banking/Fina ncial/Real Estate (Websites/Apps)
News/Weather/Sports (Websites/Apps)

Email/Text/IM/Zoometc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
Shopping (ind. Feod/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Union })m STl

Western

PRTTT E—T
—!m'
PRI E—
o R —T
O — T
PRI e— 057
m
L —vTI

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

mSTL

83,950 or 84.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 164.8 minutes every day representing 27.6%
of all time spent daily with Ad-Supported Digital Media.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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37,452 or 62.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 96.9 minutes every day representing 18.1% of
all time spent daily with Ad-Supported Digital Media.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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61,545 or 69.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 128. minutes every day representing 20.2% of
all time spent daily with Ad-Supported Digital Media.
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\v 'iJJVﬁgtﬁm 8,916,322 or 74.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
i ;

12 mos use Ad-Supported Facebook for an average of 50.4 minutes every day representing 32.7% of
all time spent daily with Ad-Supported Social Media.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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56,889 or 57.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported YouTube Video for an average of 46.9 minutes every day representing 36.2%
of all time spent daily with Ad-Supported Social Media.
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| 47,231 or 47.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos use Ad-Supported YouTube Video for an average of 39.3 minutes every day representing 23.8%
of all time spent daily with Ad-Supported Social Media.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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| 6,079 or 10.2% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 40.4 minutes
every day representing 41.7% of all time spent daily with Ad-Supporte
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61,545 or 69.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Facebook for an average of 37.5 minutes every day representing 29.3% of all
time spent daily with Ad-Supported Social Media.
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bvr%gtr?m 8,916,322 or 74.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

: i 12 mos use Ad-Supported Facebook for an average of 50.4 minutes every day representing 32.7% of
all time spent daily with Ad-Supported Social Media.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ \Lf}-’ﬁ[gtﬁm 56,889 or 57.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos use Ad-Supported YouTube Video for an average of 46.9 minutes every day representing 36.2%
of all time spent daily with Ad-Supported Social Media.

Weekly

81.5% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

who Used a WIRE MSP
TRANSFER SERVICE 1+
Times in the past 12 mos

57.9%
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Daily Minutes

Using Ad-Supported
Social Media:
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ij\"ﬁigtﬁm 47,231 or 47.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos use Ad-Supported YouTube Video for an average of 39.3 minutes every day representing 23.8%
of all time spent daily with Ad-Supported Social Media.

74.9% = ;
Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

% of Weekly 47.4%

Time Spent wi
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33.1%

30.7%

25.6% 25.5% 25.1% 25.0%

23.5%
20.6% 20.7%
18.0%
30,599 641,761

25,417 516098 17,915 520,235 23,431 631,353 24,919 465,318

Weekly
Total
Persons
Reached:

3.2%
3.7%

47,231 976,507

62,228 1,881,497 13,939 79,875 41,168 1,085,673

Ave';aae YouTube Video Facebook Blogs/Message Instagram TikTok LinkedIn Pinterest Reddit Snapchat
Daily Minutes

Using Ad-Supported
Social Media:
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\lIJVestern . 6,079 or 10.2% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
nion

— mos use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 40.4 minutes
every day representing 41.7% of all time spent daily with Ad-Supporte

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
76.4%

"Share -Supported Social Media"

who Used a WIRE CIN
TRANSFER SERVICE 1+
Times in the past 12 mos
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Social Media:
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37.0%

33.4%
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26.4%

23.5%
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11.8%
4.1%
[ 527 | L 0-5% | [ 2% | L
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Total
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\dvr%gtr?m 61,545 or 69.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos use Ad-Supported Facebook for an average of 37.5 minutes every day representing 29.3% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 69.4% 69.2% Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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=USA

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 606,802; Local Radio: 561,274; Non-Prem. Cable: 308,245; Local TV: 274,560
reaching Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in

All Other Digital Media: 890,100;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,148; Local Radio: 4,453; Local TV: 1,769; Non-Prem. Cable: 1,730 reaching
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

All Other Digital Media: 8,002;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+
Times in the past 12 mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,831; Local Radio: 4,638; Non-Prem. Cable: 3,434; Local TV: 3,342 reaching
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

All Other Digital Media: 9,112;
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,794; Local
Radio: 3,457; Social Media: 2,973; Non-Prem. Cable: 2,189; Local TV: 2,023 reaching
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

12,000

10,000

8,000

4,000

2,000

g

w2
x”’»‘”ﬂ?ws"‘o"\“@

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+
Times in the past 12 mos

R R AR
oA e R R F A ‘1‘%‘2%@

PP W '\"‘2?%”.@".;\?.\,“'3'\9’@&'@
o

2 o W
F

s Mon-Fri Local AM/FM Radio AQH
e [Vlon-Fri Non-Premium Cable TV AQH
‘e [\lon-Fri Digital Media (Less Social) AQH

e [\ o1- Fri Local TV Station AQH
s Mlon-Fri Social Media AQH

R R R

600,000

500,000

400,000

300,000

200,000

100,000

0

g

~?'\?°: L4

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CIN Metro Area Adults 18 or older

2 PTG R
w"»"'b’é‘@@«“%‘b@@fo'x.;ﬁ'&w?ﬁﬁ

R R R KR AR R R R
oﬂ'-ﬁcé?'\?m?oﬁgq

e [ on-Fri Local TV Station AQH
e VMon-Fri Social Media AQH

s Mon- Fri Local AM/FM Radio AQH
e [Vlon1- Fri Non-Premium Cable TV AQH
s [Vl on-Fri Digital Media (Less Social) AQH

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 55

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Professional services uses

* Share of Everything

e by HHLD past 12 months (HHLD): Wire transfer




Western
Union

\

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 4,531; Local Radio: 4,245; Non-Prem. Cable: 3,389; Local TV: 2,304 reaching
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

All Other Digital Media: 6,636;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+
Times in the past 12 mos
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

[Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

» who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Western
Union

10,203,858 or 85.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos spend an average of 64.5 minutes per day driving, seeing Billboards and Signs. 63.4% Listen
to Local Radio Stations Out-of-Home for an average of 34.1 m
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

Movie Theaters

Western
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who Used a WIRE
TRANSFER SERVICE 1+
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= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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35.6%

M
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= MSP

90,312 or 91.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 69.3 minutes per day driving, seeing Billboards and Signs. 60.3% Listen to
Local Radio Stations Out-of-Home for an average of 40.4 minut
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96,996 or 97.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 56.2 minutes per day driving, seeing Billboards and Signs. 61.1% Listen to

Local Radio Stations Out-of-Home for an average of 43.1 minut
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46,718 or 78.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 67.1 minutes per day driving, seeing Billboards and Signs. 75.1% Listen to
Local Radio Stations Out-of-Home for an average of 41.2 minut
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&Vr%gtﬁm 10,203,858 or 85.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
. mos spend an average of 64.5 minutes per day driving, seeing Billboards and Signs representing 37.1% of

all Time Spent with Ad-Supported Out-of-Home Media.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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90,312 or 91.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
spend an average of 69.3 minutes per day driving, seeing Billboards and Signs representing 40.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



t’ﬁ%gtﬁm 96,996 or 97.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

spend an average of 56.2 minutes per day driving, seeing Billboards and Signs representing 38.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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46,718 or 78.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

spend an average of 67.1 minutes per day driving, seeing Billboards and Signs representing 41.6% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

Out-of-Home Media: Adults 18 or older
gy "Share of Ad-Supported OOH Media"

96.8%
87.2%

8.1%
s 75.1%

who Used a WIRE CIN
TRANSFER SERVICE 1+
74.3% Times in the past 12 mos
46.3%
40.4%
26.7%
20.3%

19.3%

12.9%

Weekly
Total
Persons

10.2%

9.4%

' 14.4%
279,103

; 685,491 273,813 A 1,871,430 35 74,840 . 7,849 2422
Reached: giji oards & Signe Walking in Yowns, SHopping Malls Grocery Stores Restaurants & Bars " Airports Stadiums & Arénas ealth Clu bsfa yms Retail Stores
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

R oo BUIRE oo, JRERE 1o EREER o EEEN 105 NEPEN 1is BETRE oo EEUNN 5as JEEVE s QRGAN 5o |
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos m CIN

* Share of Everythxng

c

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 55

CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ \L/;‘-’r%gtnem _ ) 84,329 or 95.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

spend an average of 55. minutes per day driving, seeing Billboards and Signs representing 39.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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90,312 or 91.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 69.3 minutes per day driving an average of 40.3 miles each day and are
126.9% more likely to use I-35W south of 1-94 than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-35W south of 1-04 TR 47.6% 55442 o 6.78% 55432 EI— 522
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1194 west of 1350  F ot oy 35.8% 55024 R 3% 55112 T 2.66%
1-94 east of I-35W m 30.8% 55352 F 3.76% 55113 W 3.18%
1-35E north of 1-94 | 29.2% 55347 [P — 3.10% 56304 [EIEnT— 3.13%
— sesoe RE—r 55377 E— 177
1-694 east of 1-35W 2% 55311 pEEEE— 3.36% 55121 [Ny 2.55%
1494 east of 1-35W e 25.5% 55414 3488 56345 [P me— 253%
US 169 south of 1394 7 ey 25.5% 55337 — 20 55303 — 2%
CountyRoad 42 [BEESE I 20.3% 56320 [N 2.53% 55104 [EENEI—— 2.04%
1-35W north of -4 G, 18.6% 2o 55303 mﬂg.&% 54016 m 219%
1-694 west of I-35W 7 12.7% 2% 55104 PR T A 56208 [ET————S 2ar%
-394 1% 55417 QRIS 2.a% sS04+ PUSTE— 2
Snelling Avenue P 22.6% 55120 [N 2.39% 55343 [FyEw— 158%
US 169 north of -394 m 21.9% 54022 m 2.19% 55066 m 1.93%
MN 55 B 16.9% 56208 [PITIINN 2.17% 55125 [N 1.90%
MN 100 B s oy L% 55124 B 2.2% 55446 [ 1.46%
MN 77 (Cedar Avenue) [ESPREimmm 15.8% 54767 ([T (217% 55447 RS 139%
MN 280 PSR 15.2% 55110 BESZNOS 21008 55345 [ 127%
MN 13 m 14.2% Avg. Hours+Minutes/day Driving: | 55428 mi'% 55126 et 0.77%1'24%
Uss2 5524‘0% Adults 18 or older 55125 m 1.90% 55118 ms%l‘
MN 47 (University Avenue) [ETRnnnl 13.8% 55405 [N 170% 55060 pRpiam, 09
MN 36 [PEETE 107%  Avg. Miles/Day 55425 [REETR 151% 56001 [ENENNN. o.5e%
vn7 R oo ot s - 55114 [ 1.49% 54017 [, 0o
Lake Street RSO 8.7% L el 55443 [OREY 146% 55442 [ 0.86%
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

96,996 or 97.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 56.2 minutes per day driving an average of 32.7 miles each day and are
98.6% more likely to use I-170/Highway 170 than the Metro average

Top-26 Employment Zip Codes: Adults 18 or older
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46,718 or 78.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 67.1 minutes per day driving an average of 39.1 miles each day and are
288.4% more likely to use State Road 131 (Clermont County) than t

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1275 i <% | 45103 23.86% 45103 [T 2153%
s | 45040 J— e aso1z m— 12
Dixie Highway 1oy 247% 45013 RO 7.12% 45242 OO 3.36%
a1 ssou1 B e
US 22 (Montgomery Road) 24.0% 45039 m 486% 45040 Mz.o%‘%m
US 50 (Columbia Parkway) SHees _— 19.7% 45230 QTR 3.46% 45014 [HEEN 2.00%
Route 32 HiCH: 45056 A 45342 [USBON 273%
State Road 125 (Beechmont Avenue/Ohio Pike) [REPRIE oot % 41042 oty 41073 [EEE 2.50%
Us 50 (River Road) P o 16.3% 45054 W 3:50% 45241 | ZAo%
Route 747 e 15.4% 45005 SN 3.25% 45060 B 1o%%
State Road 747 (Princeton, Glendale Road) fieram yan 1% 41073 [ERL 2:59% 41007 [ 1a7%
Ronald Reagan Cross County Highway iy 1:9% 45693 06 2.12% 45039 [T 1a6%
Route 42 F 10 5 ™ 45069 o 41015 03 1%
US 127 (Hamilton Avenue) [HISUi 12.9% 45243 U0 150% 45213 786 131%
State Road 131 (Clermont County) [ 121% 41035 [P 147% 41017 PEI%.
1-675 10.8% 45239 [ 132% 45243 [B5 108%
US 27 (Colerain Avenue) mu,s% 45226 F",lﬁg% 45226 .-7,199'32%
Red Bank Road [Rvammm Lok 41017 [Eg1I0% 45044 pPRROSE
Winton Road ({5 777% 45245 [3109% 45206 [BOI%
1-74 M 18.7% Avg. Hours+Minutes/day Driving: | 41097 ‘,‘}032"‘ 45249 !zsn;"gi,?
US 50 (Wooster Pike) BRI™s 6.5% AdiesI8orolder as238 0% 47025 m60%
Route 48 FRPEER, S.5% 45255 [pTo-o8% 45236 BLVSIE.
Loveland - Madeira Road  Bpa, 3% Avg. Miles/Day 41018 gBIOVE 4s267 BT
Norwood Lateral Expressway [ppasst ™, oo oring: e T i 45044 B Tley as216 PARATE
Route 28 2% .o sy | 45282 POIEE 410492 BRAL .
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84,329 or 95.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 55. minutes per day driving an average of 32. miles each day and are
128.2% more likely to use PGA Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
UEEI 1 573,965 o L% 33409 prETH 0.88% S 32258 P 7%
us1 R — 57.9% 3306 ST T — 515% 33045 PSIEI—— 4.08%
Military Trail /551 m— 1.5% 33478 [ — 7% 33001 P — 3,75%
Florida Turnpike g 30.5% 2.0% 34990 g 4.35% 33404 W Hare
Chngrass Avenve 35.9% 33483 PO 3.35% 34990 3.24%
Okeechobee Blvd 35.9% 34987 5% 33431 B o 2.87%
PGA Blvd e 3010 P S0 33467 o 2%
Local/surface streets mostly 35 34953 '22;?‘51% 33408 W 242%
Palm Beach Lakes Blvd P o 250% 33067 e L 33406 — 230%
Us 401 e 31 75 34997 T rarti 30 e 5 575
Northlake Blivd  Basoe . 20.6% 33401 BRI o 2.65% — 34004 [HERLERI— 130%
Southern Blvd  Biin T i 33408 BERRENCTRG o 2es% 26 ﬁ 33260 [ oo
Forest Hill Blvd S s 223% 33477 [p— 2.53% fin & 33418 [ 13
Lake Worth Road [ e 10 2% 22 33058 2 71% 33405 [PSITION 127%
Blue Heron Bivd B 17.7% 33406 [ 33440 [USATIRNN 122%
45th Street AR, 17-1% 33411 (SRR Ee.) sa0% 33411 P -
Atlantic Avenue  [EIESI 17.0% 33455 [eEimeee 183% 34947 B 0.96%
Clades Rosd IR 35" 252 . soss Bl 0
Indiantown Road 15.1% 33426 [P, 150% 32062 PR, 09%
St Lucie West Bivd  JESTERER 1a.06% 33415 I T e 34950 IR 0.80%
Linton Blvd Ml_j',z'sx Avg. Hours+Minutes/day Driving: | 32960 m 1.70% 33317 m Lee%
Donald Ross Road  [SE0 o.a% 3" Adults 18 0rolder 33408 [SEISINE 1.61% 34972 RIS 07E%
PortStLucieBlvd JRSSEEe 14.2% 34933 [l o 33496 [ESENL 075%
US 710/Beeline Highway (BN oon > avo. mites/Day 0:47 33461 [RERR 5% 33487 e 1 0%
Boynton Beach Road (RSO s 5% friving: T = 33496 0NN 150% 33445 [EEWm o075%
Hypoluxo Road  Fieee dO-1% TRANSFER SERVCE 1+ 33432 BB 33461 QERTlS
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

% Time Spent:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

Western
Union

Toeal persons:

who Used a WIRE TRANSFER
SERVICE 1+ Times in the past 12
mos

T 257

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

4,511,987 or 37.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day
representing 30.% of all time spent daily with All forms of Print

New York Times.
(Sunday)
142

Local Daily
Newspaper(s)
USA Today (Daily) (Daily
PE] LX)

New York Times New York Times
(Daily+Sunday) {Daily)
1.7 93

Direct Mail
Mum:smg

Magazines
74

New York Times
(Daity)
89

Local Daily
Newspaper(s)
New York Times (Daity
(Daily+Sunday) &6 80

Local Daily
Mewspaper(s)
(Daity+Sunday)

Direct Mail
Advertising
(excluding

Catalogs)
75 All...

Caralogs
35
New York Times
(Sunday) USA Today (Daily) Magazines
132 105 16

W USA

# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

m USA

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

wall Street Journal [Daily)

USA Today (Daily)

Magazines

Catalogs

Books

USA USA Projection
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usa

Local Daily
Newspaper(s)
(Sunday)
144

New York Times
(Sunday)
142

Wall Street Journal
{Daily)
12

USA Today (Daily)
13
Local Daily

Newspaper(s) (Daily
9.9

Local Daily
Newspaper(s)
(Daily+Sunday)
104

Direct Mail

Advertising

(excluding

Catalogs)
75

Magazines

New York Times
(Sunday)
132

Magazines
76
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Newspaper(s) Local Daily
(Sunday) USAToday (Daily) MNewspaper(s) (Daity
120 105 80

Direct Mail

mUSA

USA Projection
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38,561 or 39.2% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes every day
representing 29.8% of all time spent daily with All forms of Print Me

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toeal persons

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used a WIRE TRANSFER

Catalogs SERVICE 1+ Times in the past 12
mos
Magazines
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mMsP

USA Today (Daily)

New York Times
(Daily+Sunday)
15.6

New York Times:
(sunday)
162

Local Daily
Mewspaper(s)
(Daity
14
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75

Wall Street.
Journal (Daity)
11

o

Direct Mail
Advertising
(excluding
Catalogs)
73

New York Times
(Sunday)
136 Local Daity

New York Times
(Daily+Sunday)
114

USA Today (Daily)
84

Local Daily
Newspaper(s)

76

Direct Mail

Advertising

Catalogs
36

Wall Street Journal {excluding

(Daily) Magazines Catalogs)
74

97 15

Al

m who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

u MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A
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ey et e B T
ot s e o o) T TR g

vg. Minutes/day Spent): Adults 18 or older

Local Daily Wall Street Journal  New York Times
Allocal weekly Newspapers - EFERETE MO [ram— New York Times  New York Times (Daity) (oaity)
i (Sunday) (Daily+Sunday) (Daily) New York Ti 97 92
New York Times (Daily+Sunday) mm e e 3 E“(’Su‘::dav;mes
New York Times (Daily) m 13 m 136
SRS 2 Avg. Hours+Minutes/day with Ad-
New York Times (Sunday) mm Supported Print Media: Adults 18 or older| Local Daily
. Newspaper(s) (Daily )
Wall Street Journal (Daily) mw MAE;;‘"H 76 Direct
A M:
USA Today (Dail m tocal Daily Adve:
coalogs RO A% m , Local Dty | WallSren toc Dty feicide
New York Times (Daily+Sunda | Newspaper(s Journal (excluding Newspaper(s) Local Daily Newspaper(s) g
Magazines m'! 4.6% who Used a WIRE TRANSFER {Sunday) il (Daily) Catalogs) (Sunday) (Daily+Sunday) Magazines Catalogs)
SERVICE 1+ Times in the past 12 162 11 73 1.7 83 75 14
1 =
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

All Local Weekly Newspapers

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

Catalogs

Western

Union )}m STl

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toeal persons

!!l!!l
Héﬁﬂi‘xﬁi&
T 2.6

27,123 or 27.2% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day
representing 20.9% of all time spent daily with All forms of Print Me

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

» who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

mSTL

Wall Street Joumal (Daily)
209
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e
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10.7
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Books
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USA Today (Daily)
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Catalogs)
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11,440 or 19.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.3 minutes every day
representing 27.4% of all time spent daily with All forms of Print Me

Avg. Week AH Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
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New York Times (Daily+Sunday)
Magazines

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers
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B L
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Direct Mail
Advertising
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16.7 125
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17
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New York Times 84
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Direct Mail
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36

All...
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Times in the past 12 mos W CIN
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31,249 or 35.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day
representing 32.9% of all time spent daily with All forms of Print Me

Avg. Week All Print Media (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Sunday)
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Uron "Advertising Actions"

P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

100,055,454
92,470,172 34.9%
76,858,434 29.0%

Websites

Direct Mail

Broadcast, Cable, & Sat TV

58,265,886 22.0%

Local AM/FM Radio

Video Streaming Services g ==
%o

Podcasts
Cable TV Networks
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